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Retaining Donor Engagement (Resource Article

Here are some effective ways to thank donors for their year-end (or throughout the year)

contributions:

Tips:

Be Timely: Thank donors promptly after receiving their donation.

Be Specific: Mention how their donation will be used.

Be Sincere: Express genuine gratitude for their support.

Be Creative: Use your imagination to come up with unique ways to thank your donors.

Here are some examples to thank your donors:

Public Recognition:

e Social Media:

o

o
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Direct Tagging: Tag the donor directly in your post to ensure they see it.
Custom Message: Write a personalized message expressing gratitude for their
specific donation.

Visual Element: Include a photo or graphic to make the post more engaging.
Donor Spotlight: Create a dedicated post highlighting a specific donor or group
of donors.

Donor Wall: Use a visual format to showcase all donors, such as a collage or a
list.

Hashtag Campaign: Create a branded hashtag to encourage donor recognition
and sharing.

Impact Stories: Share stories about how donations have made a difference.
Progress Reports: Provide updates on ongoing projects and initiatives.
Volunteer Highlights: Showcasing volunteers can inspire others to get involved.
Quick Thank-You Videos: Record short video messages to express gratitude.
Donor Testimonials: Share testimonials from donors about their experiences.

o Website:

@)
O

Create a donor wall or list of supporters on your website.

Thank you page on your site:
m Include a personalized message, expressing gratitude for their support.
m Highlight the impact of their donation, using visuals like photos or videos.
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e Phone Calls and Emails:
e Personal Calls: A quick phone call to thank them personally can be very
impactful.
e Email Updates: Keep them informed about your organization's progress and
impact.
e E-newsletters: Share stories, news, and updates through regular e-newsletters.
o Share stories about how donations have made a difference.

e Newsletter:
o Feature them in your organization's newsletter.
o Share stories about how donations have made a difference.

e Personalized Thank-You Notes:
o Handwritten: A handwritten note adds a personal touch and shows genuine
appreciation.
o Personalized Message: Reference their specific donation or mention how it will
be used.
o Prompt Delivery: Send it within a few days of receiving the donation.

Exclusive Opportunities:

e VIP Events: Invite them to special events or behind-the-scenes tours.
e Early Access: Give them early access to new programs or events.
e Personalized Updates: Share progress reports or impact stories directly with them.

By implementing these strategies, you can build stronger relationships with your donors and
encourage future giving!
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Template: Thank you for your donation email

Option 1: Donation any time of the year

Dear [First Name],

Thank you for your generous gift to [Nonprofit Name]. Your support means the world to us and
will make a significant impact on [cause/project/ impact].

We are grateful for your partnership and look forward to working together to [future goal or
vision].

With sincere thanks,
[Your Name]

[Nonprofit Name]

Option 2: Year-End Giving

Dear [First Name],

As we reflect on this past year, we're filled with gratitude for supporters like you. Your year-end
gift to [Nonprofit Name] will directly help [specific action, e.g., "provide warm meals to families in
need," "fund critical research," or "support education programs"].

Your generosity is a beacon of hope, and we're honored to have you as a part of our mission.

Thank you again,
[Your Name]

[Nonprofit Name]
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Social Media Caption Examples:

Any time of year donation Social Media Caption Example:
Option 1a:

Huge thanks to [Donor Name/Company Name] for their generous gift to [Nonprofit Name]! Your
support will help us [Impact]. #grateful #philanthropy #[NonprofitName]

Option 1b:

Huge thank you to all of our donors, for their generous gift to [Nonprofit Name]! Your support will
help us [Impact]. #grateful #philanthropy #[NonprofitName]

Option 2a:

We're incredibly grateful for the generous donation from [Donor Name/Company Name]. Your
support will directly impact [Cause/Project] by [Specific Impact]. Together, we can [Future Goall.
#thankyou #[NonprofitName] #[Cause/Project]

Option 2b:

We're incredibly grateful for the generous donations from our wonderful donors. Your support
will directly impact [Cause/Project] by [Specific Impact]. Together, we can [Future Goal].
#thankyou #[NonprofitName] #[Cause/Project]

Year-End Giving Social Media Caption Example:
Option 1:

As we reflect on this past year, we're grateful for your support. Your year-end gift will directly
help [specific action]. Thank you for being a beacon of hope! #grateful #/NonprofitName]
#[Cause]

Option 2:

Your year-end gift will make a real difference. Together, we can [specific action]. Thank you for
your continued support. #[NonprofitName] #[Cause] #year-endgiving
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Option 3:

This year-end season, let's spread hope together. Your gift to [Nonprofit Name] will [specific
action]. Donate now and be a part of our mission. [Link to donation page] #givingtuesday
#[NonprofitName] #[Cause]

Additional Social Media Tips:

Personalize: If possible, tag the donor or company in your post.
Use strong visuals: A photo or video can help your post stand out.
o Great sites for Free images include Unsplash and Pexels among others.
Include a call to action: Encourage others to support your cause.
Use relevant hashtags: This will help your post reach a wider audience.



